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Items of interest about people in 2018
The San Diego 500, The Book of
Influential Business Leaders:

Dankberg Earns
Hall of Fame
Recognition

W By NELS JENSEN

Mark Dankberg will be inducted
in the Connect Entrepreneur Hall
of Fame at the organization’s 31st
annual Most
Innovative New
Product Awards
on Nov. 29 at the
Hyatt Regency
La Jolla at Aven-
tine. Dankberg
in 1986 founded
Viasat, which
has grown to be
North County’s
largest private sector tech employer
and one of the region’s 10 biggest
public companies.

Viasat, which is expanding its HQ
campus in Carlsbad, offers satellite
services and hardware to military,
government, commercial and con-
sumer clients. Viasat’s revenue grew
2 percent year-over-year to $1.59
billion when the company closed the
books on its fiscal year March 31.

The MIP Awards is Connect’s
signature event, honoring entrepre-
neurs and recognizing new products
launched within the past two years.

cee

Bill Trzos and Atlas General Insur-
ance Services made headlines recently
when they announced a new workers’
compensation
program for the
cannabis indus-
try in California.
The program,
done in conjunc-
tion with Acered-
ited Surety and
Casualty Co., can
accommodate
risks involved in
all aspects of the cannabis industry
— including growers, extractors, ana-
Iytical labs, medicine manufacturers,
food and beverage products, manu-
facturing, paokagmg v uehotmug,
distribution and dispe

Insurance companies hdw bcen
reluctant to cover the cannabis indus-
try as long as the federal government
maintains its stance that marijuana is
a controlled substance.

Atlas CEO Trzos says the new cov-
crage is available only in California
but the company will be expanding it
into other states that have legalized
cannabis.

Mark Dankberg

Bill Trzos

News from the local M&A sector:
Joel Weinstein has left W Partners to
return to RA Capital Advisors, where
he worked from 2005 to 2009 before
joining Todd Wilson in his venture at
W Partners.

The SD 500 is sponsored by:

[ii Robert Half
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San Diego Falls in Mlddle of Green Rankings

PROPERTY: CRE’s Lack
Of Headquarters, Smaller
Buildings Hurt Score

W By RAY HUARD

Though San Diego may think of itself
as green, the green may stem from jeal-
ousy over the performance of other cities
when it comes to having environmentally
sensitive office space.

San Diego was ranked 18 among the
country’s 30 largest metropolitan areas in
having green certified office buildings in a
recent study by the commercial real estate
brokerage firm CBRE and Maastricht
University in the Netherlands.

That’s better than last year, when San
Diego was ranked 19.

Among the meuopchmu areas out-
performing San Diego in order of their
ranking were Chicago, San Francisco,
Atlanta, Los Angeles and Minneapolis.
Chicago was the top-ranked metro area,
followed by San Francisco, Atlanta, Los
Angeles and Minneapolis/St. Paul round-
ing out the best five.

At the bottom of the list in ascending
order were St. Louis, Kansas City, De-
troit, Pittsburg and Baltimore.

Orange County was ranked 12, and
Sacramento was ranked 23.

“We could definitely be doing better,
that’s for sure, and I think this report shows
that.” said Josh Dean, executive director
of the San Diego Green Building Council.

“Idon’t think we’re overly pushing the
boundary, like San FldnCibLO or maybe
Los Angeles,” Dean said. * donl think
the number 18 surprises me.”

The study ranked metropolitan areas
based on the amount of office space that’s
been Energy Star or LEED (U.S. Green
Building Council Leadership in Energy
and Environmental Design) certified.
Energy Star is a voluntary U.S. Environ-
mental Protection Agency program that
measures energy performance.

Nationally, more than 41 percent of
commercial space in the 30 top metropol-
itan regions has been certified as green,
according to the study.

29.8% Certified Green

In San Diego, nearly 29.8 percent of
the 77.6 million square feet of commer-
cial space included in the study have been
certified green.

Of the 1,729 buildings in San Diego
that were reviewed for the study, 147 were
certified green.

David Pogue, CBRE senior vice presi-
dent for global client care, said one reason
that San Diego ranked low in the study is
that San Diego has
many smaller build-
ings than some of
the other cities that
ranked higher.

That matters in
rankings such as this
because it would
take several small
buildings with green
certification to equal
one large building when measuring by the
amount of overall square feet of space.

“Even though San Diego is a big city, by
the size of square footage of office buildings,
it’sa small city.” Pogue said. “When we look
at what are the characteristics that drive
buildings to be certified, one of them is size.”

The average commercial office building
in San Diego is 44,000 square feet.

“Size matters,” Pogue said. “I don’t
want to say that the city is not perform-
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The recently completed Block D by Lankford & Associates in downtown San Diego’s East
Village was constructed as an energy efficient green building with rooftop solar panels and a
design that takes advantage of natural ventilation.

City Rankings by
Green Space

Rank Market #of Total % of

Buildings  Green SF
1 Chicago 1,435 18.47%
2 San Francisco 1,386 20.63%
3 Atlanta 908 27.64%
4 Los Angeles 1,664 21.81%
5 Minneapolis/St. Paul 476 21.43%
18 San Diego 1,729 8.50%
26 Baltimore 869 8.52%
27 Pittsburgh 1,226 212%
28 Detroit 773 5.43%
29 Kansas City 867 4.15%
30 St. Louis 579 3.80%
Source: CBRE

ing as well as it can. Some of it may be
preordained in the genes to some degree,
the makeup of a building stock of a city.”

Big Buildings’ Green Advantage

Nearly all buildings reviewed nation-
wide in the study that were 250,000 square
feet or more were green certified.

“When we got down to 100,000 square
feet, almost none of the buildings were
certified,” Pogue said.

Big buildings tend to be owned by
larger corporations, who value green cer-
tification as a way to attract tenants and
for tenants to recruit and retain younger,
skilled workers, Pogue said.

“We do have a little bit of a lack of
those big company headquarters here in
San Diego. We do have a lot of smaller
buildings. That it part of the driver for
having a lower level of certification,” said
Ravi Bajaj. president of the San Diego
Green Building Council and project
manager of Healthy Buildings, a C: ad
company that helps companies achieve
LEED certification.

“While were talking about San Diego
being behind the leaders in the market, we
are on the list. We're just notin the top 10.”

Some other California cities — most
notably Berkeley, Los Angeles and San
Francisco — have regulations requiring
building owners to document the energy
use of their property.

“San Diego doesn’t have that yet,” Bajaj
said, but he said the city deserves kudos

for adopting a climate action plan.

“We're likely to see the impact of that
trickle down into buildings,” Bajaj said.

Sandra Gramley. principal with Platt/
Whitelaw Architects Inc., said San Diego
is “better than average” when it comes to
having green buildings, “but we're not one
of the top cities, for sure.”

“If you were to ask me on the street,
where do we fall, I would say maybe a
third of the way down,” Gramley said.
“Some cities have green goals more of a
priority, like San Francisco and Chicago.”

Lack of Corporate Headquarters

In San Diego’s defense, Gramley said
cities which have many corporate headquar-
ters — which San Diego lacks — are more
likely to have more green buildings because
corporations see green building certification
as an important pubhc relations tools.

Weather also may be a factor.

“We have such a benign climate here
where you can’t get as big a savings from
having a tight building. You don’t have to
keep the outdoors out as much,” Gramley
said. “It’s hard to compare us against a
Chicago or Minneapolis.”

Gramley said most of her firm’s work
has been with public agencies, which
have been faster to adopt green building
standards than private building owners

That’s in part because public agencies
tend to hold onto their buildings long-
term, so they’re looking for savings over
time, compared with private corporations,
which have a greater tendency to buy and
sell buildings.

‘Working At It’

“Now it seems the (private) market
is kind of catching up to that a little bit
with corporations seeing the value of
green buildings,” Gramley said. “There’s
a lot of people here doing the right thing
and working at it. There’s a lot of us in
the industry that realize there’s kind of a
moral imperative to do the right thingand
keep our buildings green and our cities

California cities in general are likely to
become greener due to changes in state
a law and building codes, including the
California Green Building Standards
Code that took effect in January.

The new code imposes standards that
are nearly equal to those required for
green certification.

“California is a leader in green building
codes and policies, so that works in our
favor,” Gramley said.



